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ACADEMIC DEGREES:

a Doctor of Philosoplry in llusiness $4arketing major), February 1997, Baruch College, City
University of New York,, New york, New york.

t Master of Philosophy (Marketing major), May 1994, Baruch College, City University of New yorlk,
New York, New York.

I Master of Business Administration, October 1980, College of Business Administration, Universitv of
the Philippines, Quezon City, philippines.

i Bachelor of Arts in Econa'mics, April 1979, School o:[Economics, University of the philippines,
Quezon City, Philippines.

ACADEMIC EXPERIENCI] AND APPOINTMENTS:

I Professor of Marketing, Clalifornia State University, East Bay, Hayward, CA (September 2009-
present)

a Visiting Professor of Markeflng, University of Graz, Graz, Austria (June 2009-present)

i Associate Professor of Murketing, California State University, East Bay, Hayward, CA (September
2003-August 2009)

a Assistant Professor of Marketing, California State University, East Bay, Hayward, CA (September
I 995-August 2003)

a Adjunct Lecturer, Baruch College, Ny (February lg8g-July 1995)

SELECTED PUBLICATIOI{S:

Peer-reviewed Journal Articles

t What's on the Agenda? A More Effective Use of Presentation Slides in a Marketing Course" Journal
ofAcademv of Business and Economics 15(2),2016 (co-authored with Thomas noscht, William
Reisel, and Swee-Lim Chia) pp.35-40.

a 'osurvival Strategies for Srnall Stores." European Journal of Bus l4(2),2a14 po-
authoredwithThomasFos'cht,wlttiu'@pp.57.64.

i "Retaining or Returning: isome Insights for a Better Understanding of Return Behaviour in the Mail
Order Industry." Int".nuti.'nul Jou.nul of R.tuil und Dirt.ibution Munug"."nt,4l(2),2013, 1co-
authored with Thomas Foscht, Karin Ernstreiter, Indrajit Singh, Bernhard Swoboda). pp. I 13-134.
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"The Effects of Job Insecurity, Trust, and Ethical Ideology on Negotiation", Online Journal of Soci4l
9qr!9g3rsrq{rh, 1(8), }{ovember 2012 (co-authored *ittr wittiurn Reisel, M"rlt" Ba"."r, 

"rd 
Hans de

Witte), pp.221-230.

"Developing Selling Strategies for Second-hand Goods, " International Journal qf Strpteeic
Yaa glqrA 12Q),201:L (co-authored with Thomas ror"trt, williutn n"isel,-*". L. -f,ia, 

und
Norman Smothers), pp. I li8- 144.

"Increasing Strategic Efibctiveness by Deconstructing Relationship and Retention Strategies,"
Intemational Journal of $trateqic Manasement. 1l(l), 201 1 (co-authored with Thomas FJscht, Swee
L. Chia, and William Reisel), pp. 159-166.

"Toward an Integrated T.ypologt of Consumer Motives for Buying Gray Market Goods," Review of
Business Research,l0(2),2010 (co-authored with Swee L. Chia, thomas Foscht, and William neiset;,
pp. 45-55.

" Banking on the Youth: T'he. cas-e for Finer segmentation of the youth Markef, ,, young consumers,
1l(4),2010 (co-authored with Thomas Foscht,ludith Schloffer, Swee L. Ctria, una In&uiit Sinf,4, pp.
264-276.

"Debit qnd Credit Car( Lhage and Satisfaction: Who Uses Which and lnhy-Evidence from Austria,,,
International Journal of Bank Marketins,2S(2),2010 (co-authored with Tlomas Foschi, Bernhard
Swoboda, and Swee L. Chia), pp. 150-165.

"Assessing the Outcomes of Generation Y Customers' Loyatty," International Journal of Bank
Marketing Vol' 27(3) April 2009 (co-authored with Thomas Foscht, Judith Schloffer, .dnd Svvee L.
Chia), pp. 218-241.

"Exploring the Impact of Customer Satisfaction on Food Retailer's Evolution: Managerial Lessons
from Austria, " in Joutnul of Int"tnutionul Food und Agriburin"r, Murk"tins Vol. Zt(l), January-
March 2009 (with Thomers Foscht, Bernhard Swoboda, S*"" L-Chtr" and Judith Schloffer as co-
authors), pp.67-82.

"Potentials of RFID Application in Retailing: A Conjoint-based Preference Analysis,,, European
Retail Research. Yol.22, October 2008 (with Thomas Foscht, Herbert Kotzab, a;d Chri;toil-schroder
as co-authors), pp. 1 59-l 7ti.

"The Impact of Culture on Brand Perceptions: A Six-Nation Study," Journal of product and Brand
Management, Vol. 17(3), .Iune 2008 (co-authored witlh Thomas f-oscflnerntrara s*oUoOa, ni*
Morschett, and Indirit Sinha), pp.131-142 (cited as Highly Commended Article by editorial board).

"Retailer Response to Enuironmental and Competitive Changes in the UnitedSfates,', Marketing and
Research Today,May 1996 (co-authored with David .r. Rachman) pp. r24-r30.

Peer-reviewed Conference Proceedings

"Integrative Multi-ChannelCommunication in Pharmacy Retailing," in 22nd EIRASS International
Ad Sciencevv'rwrlrtve vrr 

^eustil' f\qvallues ln Kgralllng ano ser\/lce sclgnce iJook of Abstracts, EuropeanInstituteofRetailingandSlervicesstuoi"@no,julyzoto(co-authc
with Johanna Slais and Thomas Foscht)

(co-authored

"lflhat's..on ,hr^45"1/f,lA More Effective Use of Presentation Slides in a Marketing Course,, atthe
rroceeqtngs or tne lo-'lnternatlonal Academy of Business and
Conference, at Florence/Pisa, Italy, June 16-lg, 2016, (co_auttu

BE) Summer

Reisel, and Swee-Lim Chiil.
(co-authored with Thomas Foscht. William D.



"Deconstructing Retoiler strategies to Form a Horistic Typorogt,,,,in proceedings of the 20r5 IABE
Internalional conference, International Academy of Business ana nconomics, Rome, Italy, Junefr!0I5(co-authored with Thomas Foscht, william D. Reisel, and Swee-Lim chia)

"!he Effec119f Hassling and Uptifting Events on stress and Satisfaction: An Empirical stu$t in theContext of Shopping Cen.ters,,'

Re&Lili[g and Service science Book of Abstracts, Eu.op"uninrtitut" of Retailing and services Studies(EIRASS), Bucharest, Romania, July 2ot+ 1co-authored with Marion Brandstatter, and Thomas
Foscht).

"Internal Mqrketing Redw: 
T.: R:!frj:r:h.\o.f W/yrtime Conditions and perceptions of Job

L.)/ , trt 1_112:ggg111gs ur ne o urooat tslamrc Marketing Conf_erence, International Islamic
Marketing Association, I$tanbul, Turkey, vtuv zor jl"o*utr,or"a *itrr eli Bassam Mahmoud andWilliam D. Reisel),

'Con^sumerc' Strategies tct. Cope with Crowding-induced Stress," 20th EIRASS International
, European

Institute of Retailing and Services Sfudies runessl, prrilaaerprrl-rr+ Iuly 2l!4(co-authored with
Marion Brandstatter, and Thomas Foscht).

'l,!:!^,!:::?:,:: s!:y"r::?,t-n!^ry2ach to Llsing case studies in reaching cutturatty_Diverse ctasses,,,

Swee-lim Chia, and Norman Smothers).

"The Impact of Hassles and Uplifts on Stress, Excitement, and Satisfaction in a Retail Setting,,, in
Proceedines of AMS. 42nd Annqal Conference, Academy of Marketing Science, Monterey, CA, May2013, (co-authored with Marion nrana orian Doiner, and rhoilas Foscht),

ln ines of the BE International Academy of Business and

3:l1ii:,l1ngk?! Thailand, lunr z0r3 1"*uuthorea wrth Thomas r"r"rrt, wiit", J. n",*,,

"Ascription of Symbolic Bt'qnd Meaning: The Intetelqtionship among Consumers, Brands, and
of A20l American

;inffi;i ii".'"'r, Froriann^--^- rr- ----Dorner, Thomas Foscht, and Marion Brandstatter).

'll1ryl9ninS Selling Strate'gies for Second-hand Goods: A preliminary Step,, inproceedinss of the
IABE?012 Summer Conference, International Academy of Business and Economics, Venice, Italy,
June2012, co-authored with Thomas Foscht, william D. Reisel, swee-iim chia, and Norman
Smothers).

"The Lonesome online llopPu, The Impact of Loneliness on Impulsive Buying Behavior in an onlineRetailing Environment,'-t]t_,!" 
.Lisbon, Portugal, May 20121"o-uutho."d with rh".^ r"*rrt, rr"-i* norner, and Lan wu).

"Do Not Reply: An Analysis of Refused Interactivity,,,in the proceedings of the 2012 American
MarketingAssociation/American cnlleoietc Pefaitinc Aoo^^i^+i^* /a\r^ ta^D ^\ h---:,.rt^*r ^v!'rF 1 rdovvr4ttulvnll

Conference. Seattle, WA, April 27-29,2012 (co-authored withTho-rn-as Foscht and Judith Schloffer).

'-'Consumers' Strategies to Cope with overload Confusion-Induced Stress," in the proceedings of the
Z012 American Marketine Association (AMA) Winter Edrrcarors, (-nnferpn^o q+ Da+a,.r.,,-^ El_v ^! r ^.rvrrw@u rvrorNelurti r\ssuelauon (AivlAl Wlnter _bducators, Conf-erence. St. petefsbUrg, FL,
February 17-19,2012 (co-authored with Thomas Foscht and Marion Brandstatter)

"Are You Lonesome Tonight? 
,The Impact of Loneliness on consumer Retail spending,, in the

. Ljublana, Slovenia, May 2011 (co_
authored with Thomas Foscht, Florian Domer; and Lan Wu).



Books and Book Chapters

The Product and Brandiltg strategt of Muji in Zentes,J, B. Swoboda, and D. Morschett (eds.)
fallstudien zum Internationalen Management, 4th ediiion, weisbaden (co-authored rarith T. Foscht t
Sinha, and J. Schoffler) 201 l.


